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Role of Marketing Researches with International Markets

Розглянуmо вп.'1ив мiЖ"lIароднuх маркеП1lmгО6их дослiджень на

?осподарсы..у дiЯJlьнiсmь niJnpu€.McmfI. ПРllведеl/О схему проведе/ll/Я

611вчення 10611illmix pU/{Kia. ГОЗZJlЛlfуmо закордОfl1l11l1 досвiд проведеJl­

IIЯ .маркеmингО6UХ дослiд:жеIfЬ. ВIIGчено Ч1IННUКU, ЩО вnливають lIа

nрllва6лuвicmь Р"НКУ.

InJluence о/ illtemationa! markeling researches оп ecollomic activitie.f

о[ firms is ге\'iеИ,lеd. The scheme о! realizatioll о/ extemal markets unaly­

sis is givell. Тlle Joreign experiefKe о/ realizatioJl о[marketing resean:l,es

is reviewed. The Iactors о/market attracliveness аге studied.
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Thc economical, politica! and socia! Iransforma­

tions, which havc taken place in Ukrзiпс ОУСГ last dcc~

ade, radically changed а systcm of cconomic activities

in the countгy. Мапу new enlrepreneurs and соттег­

cial slruc!ures have appeared, and cxisting carlier ones.

mainly laгge firms, havc undeгgonc considcrabIe гсог­

gdпizаtiоп. Ongoing socialist mcthods of administra­

tion, ncw know-how and management techniques ре­

culiar 10 the rnarket есопоту have Ьееп introduced.

The process of management refoгmation, unfortu­

natcly, по! always passes smoothly. Exccutives have 10

introducc changes in complicated conditions, since

today's business in Ukraine should opcratc in а rathcr

rigid competitivc environmenl.

The potcntial of Ukгаiпiап prodLlcers will allow

thcm to поt only expand domestically, but also in for­

eib'11 markets. International marketing, which represcnts

а function of entrepreneurship, is oriented оп the detec­

tion of potential customeгs. If done pгoperly, this сап

lead to а supply of роtелtiаl customers outsidc thc

country with large demands for goods and scгvices.

Thcreforc, this is the еssепtiаl element during foгeign

market strategy dcvelopment for entrancc and furthcr

existence in the external economical агспа. This report

\vill further illustrate that with current Ukrainian есо­

nomic practices, тапу firms, including thosc who al­

ready work with thc forcign associates, the intema­

tional marketing strategy is used опlу in 5таll scale ог

is по1 applicd at all.

lПе realization of economic opportunities requircs

constant infoгmation gathering, as this is the basis for

dccision-making. The role of iпformаtiоп is greater

thап the stronger uпсепаiпtу of the busincss. Iп the

branches of ал есопоту in which uncertainty of activ­

ity is relatively h.igh, the reduction of uncertainty takes

оп а special significance. А business field with а high

level of uлсеrtаiпtу, first of аll, is international tradc.

The heightcned degree of uncertainty and risk in inter­

national tradc aгises basically from the fact of the exis­

tence of indepcndent commercial associatcs. А faгeign

associate has the 1reedo", to choose ways of develop­

ment, whicll сап Ье foreseen, but, uлfоrtuпаtеlу, cannot

Ье рlапnеd апd сопtrollеd. 10e uпссrtаiпtу of activity

mеапs а capability of acceptance non-optimum аг even

ап insccure solution. Рог this rcason, the increase of

cornmercial data volume reduces risk, connected with

dccision-making. This is bccause thc тоге gathering of

infoгmation, the les5 uncertainty of activity.

The need of intemational busincss faг the markct

iпfогmаtiоп shapcs both through iпtеmаl factors, which

have а source in the realized social алd the cconomic

dеvеlорmелtа! strategy of country, where the соттег-

Науков; працi

cial cooperation with faгeign countries is оле of thc

mаiл links, and схtегпаl опсs, that nascent through

consideгable convenibility and uncertainty of рhспоm­

епа in modern economks and \vaгld trade.

Тhe new system of financial and cconomic rela·

tions inserted within the fraтcl).'ork of economic ге­

[ог", has sub",ittcd the fir",s' broad capabilities of in·

dependent activity, thus augmenting their degree of

гсsропsiЫlitу [ог ",аkiпg dесisiопs. Iпdерспdепtlу

realizing probIems in the woгld market, Ьusiлеss lead·

ers should know the factors of the market in which thcy

аге working in. Administrative and legal standards,

trade laws !J./ith differcnt countries, requirements соп­

ccming the gсюds and serviccs, the actual and forecast

state of rnarket opportunities of separate commodities

алd purchascs, алd factors of price foгmation аге some

of the aspects that must Ье taken into ассоuлt.

Сотрапу managemcnt should also detcгmine а

пиmЬег of solutions conceming, among othcr things,

sclection of outlet and ршсЬа.'\С markets, priority of

cntrance to thcsc markcts, policy of entrance and ways

of further expanding activity. Therefore, business infor­

mation is needcd, whjch will Ье used during formula­

tion of promotion tactics iл the foreign mг.гkеts, and

has ad\'anced nature before acceptancc of its соmтег­

cial solutions.

Ал expon orientcd РГodисег should adapt the

goods for demand in thc foreign markets, orient in а

competitive strategy of the product, апd kccp informed

about the receptivity of customeГo) to the early released

products. Besides sciепtifiс and technological progress,

calls faг changcs in engincering and know-how of

good<; mапufасtuгiпg, and constant creation of invest­

ment rcsources аге needed. For this гсasoп the рro­

ducer, \vhich wants to maintain the расе of competi­

tiоп, should keep ир such рhепо",епа апd [ulfill their

analysis (о fit production to the situation.

The iпtеmаtiолаl markcting rcscarch deliveгs in­

formation concerned with the imрlеmспtэtiоп of ссо­

nomic operations оп а global scale. This аllот avoid­

ing ехрепsivе crrors arising Ьу applying incorrect таг·

ket policy and missing market opportunilies. ТЬе inler·

national markcting activity differs from the basic prin­

ciple апd should Ье rather co",plex comparcd to thc

researching of domcslic markets. Thc mагkеtiпg solu­

tion conccming thc fогmаtiол of the product, pгices,

diSlгiЬutiоп channels, advenising etc., making the соп­

ccms по! уегу fаmШа~ith the (economical, sociologi­

са! and cultural sense) market environment.

Thcre аге also differenccs bctwecn markets in

аccessiЬШtу and efficiency of marketing infrastructure

(transport capabilities, distributive леtwогk, mass те-
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dia etc.). Frequenlly this lead~ 10 necessily of тоге vast

researches. Well-conducted researcll promote..... det"ini­

tion of market operating cuoгdination capability in thc

scpaГJ.te fогсigп markets for асhiСVСП1епt of synccgy

effect, originating from applying stапdагdiziпg of inter­

паtiопаl marketing.

The initia! investigation phase is the analysis оГ thc

cxpol1-markcting спviгопmспt. The attractiveness of

the torcign markct is valucd through scvcral factors.

Some of {he fасюrs includc the economic structurc,

nature of' income distribution throughou{ the country,

political апd legal спуiroпmепt (stahility af political

powcr, political climatc, паtiопаl sovcrcignty, safcty,

condilion of activity and propeny). wclfare situation

(Ianguagc, rcligion, cducational lcvcl of the iЮрulаtiоп

and formation in country, pubIic infra...tгucturc, laws).

and gcographical featurcs.

Scalcs of rcalization and thc dcpth of intcrnational

mагkеliпg researches depend оп branch, scalcs of busi­

ncss. and Ihe nalure of coming operalions in the fureign

markct. Foc cxample, Allianz AG of Оегтапу

(Founded in 1890 in Оегmапу, Allianz is now опе of

the world's leading iпsuгапсе groups. Today, тоге than

half af thc Аlliапz proyides its 60 milliоп сliспts iп

оуег 70 countrics with а broad range of services. Тhis is

aehieved through ап intemational network of subsidiar­

ics, which gcncrally oommand <J. strong position in their

respective home markets. Аlliапz Group's premium

income is eamed up's prerruum income is еатоо out­

side of Gепmапу) usuaHy tharoughly looks ауег possi­

Ыс ncw markets foг sevcral years befoгc exccutivcs

make а deci5ion оп crcation of ncw business in а coun­

try. This is due 10 fad that insurancc is а long-term

business апd takes years to develop а profitabIe busi­

ness base. А schematieally realization of markcting

research Сог thc given сотрапу is shown in Fig. 1.

As scen fгom the scheme, the iпitiаl and primary

basic stage is the estimation of аttгасtivепess of the

cconomical and political спviroпmепt as the mаiп in­

dсmпitу of Ьusiпеss safcty. Which parameters of соuп­

IfY development аге taking into considcration? The

ans\....cr 10 this question ' ....ill Ьс intercsting п01 опlу to

marketing spccialists, and managcrs of domestic firms

inlending (о develop ап extema! market, but al50 (О

pcrsons intercstcd in intcrnational eapital flows. Basic

indicatoгs аге: а norrunal and real gтoss dumcstic prod­

uct (GDP), GDP рег capita, leycl of Ihe паliапаl debl,

гale of infla1ion, exchangc rate of national сиггепсу,

Icycl of rcal wage, гatc of uпеmрlоуmспtelc. Iл ТаЫе 1,

Ihe example of standard indexes for Ukraine is intm­
duced.
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Dерспdепсс of а national есопоту from other

countrie..<; econorrues, prices for main eXJXlrt product5

(c.g., for оН t'or SUCll countrics, as Russia, Azcrbaijan,

Norway ctc.), loyalty of' international organizations

(lMF, EBRD), regional апd пап-gоусmmепlаl to the

country, main trade associates аге analyzed. '" а гс­

gional aspcct the dcmographic parameters (number of

Ihc inhabitants in rcgions, share of agricultura! and

urban population) аге estecmed.

The political stability is the rclevanl factoг, such

еvепts as often govemment сhапgеs, соmiпg 10 iЮ\vег

paгtics of misccllaneous idcological dircctions, and

corruption displays а ncgative imagc ot-thc country.

The condition of а financial infras1гucture is deter­

mincd Ьу а level of development of stock and invest­

ment markc{s, and а Ьапkiпg sphere: the .size of Ь;шk

assets, sum of the giving eredits, rating of local ballks

under the international standards (e.g., Agency

Moodys).

Тhe ЬГJ.псh analysis reflects Ihc markc{ structure,

govemmcnt regulatocy poliey in а branch, basic goods

and kinds of scrvices in them, capacity of the market,

tcndency of development and specific indicatoгs for the

givсп sphcre. Foc examplc, insurance major iпdсхеs

аге: а gross volumc of thc insurancc premium (GPW),

insurance density - relation of а volume of the insur­

алее premium to а population and insurancc pcnetra­

liоп - гсlаtiоп of GPW/GDP. Ассогdiпg ю Ihesc ра­

rameters, it is possibIe to сотраге апd eSlimate а соп­

ditiоп of thc branch. For instancc, the insurancc market

in Ukraine lags bchind тапу countrics, in Ccntгal and

East Еигоре under thesc data. Thc situation сап ~)e i1·
lustrated Ьу data in а Fig. 2, ,vherc Ukraine take...;; опе of

lower places.

The markct of а foreign соuпtгу is attractive а.

growing dcmand population and organizations. Invcst­

mспls and perspective deveJopment of other branches

that will require the goods and services of the market,

intercsting 10 the сотрапу, poSiliycly cffcct tor а ро­

tспtiаl of thc markct. АI analysis of competitors it is

\vonh to рау attention to thc main shareholdcrs and

fоuпdеrs, агeзs of adivity, market share, ехреriепсе iп

branch, sizc of the capital.

Оп thc basis of thc апаlуtiсаl data апd сопduсtеd

rcscarch сап соте to а сопсlusiоп about the outlooks

апd capabilities in the foreign markct, demonstrate thc

slrengths and thrcats, which сап trfp а firm at ап еп·

'гапсе to the market.

Thus, the intemational marketing researchcs аге а

major clement at implcmentation of forcign trade ас­

tivitics of fLfms. Depcnding оп сиrтеп! needs of the

coГJXIration in analytical cstimation of the foreign таг-
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Level 1: Macroeconomic Analyses

Economic Indicators

Economic Environment

Political Епviгопmепt

• Social and Demographic Tcends

• Fiпапсiаl Market

• Geographic Features

Level 2: Microeconomlc (Branch) Analysls

History

Regulatory Environment

• Macket Structure

• Regulatory Епviгопmепt

Main Macket Trends

Macket Potential

Тах Law

• Cultural Features 01 Market

Level З: ComDe itors Research
г--------------,

• Domestic Existing and Potential
Competitors

• Foreign Existing and Potential
Competitors

Level 4: Conclusions

• Executive Summary

• Next Levels

Figuce 1. The Process 01 Marketing Reseacch

Кеу Economic Indicators: Ukraine

Науко"; прац;

ТаЫе 1

Indicator Unit 1996 1997 1998 1999 2000 2001 2oo2F

GDP, nomin.1 Mrd. USD 44,6 49,7 41,9 30,2 32,2 39,2 40,2

GDP, рег cap;ta USD 876 984 833 605 649 795 815

Real GDP Growth % у.о.у. -9,7 -3,2 -1,7 -М 5,8 8 2,5

Payment Ва!апсе Mrd. USD -1.2 -1,3 -2.2 -1,5 -1,3 -, ,О -1,1

Extemal Debt Mrd. USD 9,6 9,6 15 14,5 13,2 14,3 13,5

Foreign Direct Investments Mrd. USD 0,5 0,6 0,7 0,5 0,6 0,6 0,7

Inftation Rate % р.а. 39,7 10,1 20,0 19,2 25,8 5,8 12,1

HRN/USD 1,89 1,90 3,4 5,4 5,4 5,3 6,3
Exchange R.te

HRN/EUR 2,36 2,08 4,0 5,4 5,4 4,6 6,6

Souгse: Deutsche Валk Reseaгch
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kcts, rcsearches аге carried оиl in several phases. Thc

applying of' extemal marketing rcscarchcs helps to рro­

пюtе successful operations and cffcctive development

of commercial organizations.
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Figure 2. Volurne 01 Insurance Premiums in CIS and Eastern Europe
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